USA+4 More DMAS - P18+ who used CHIPOTLE one or more times in the past 30 days!
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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
MINNEAPOLIS-ST. PAUL, ST. LOUIS,
CINCINNATI and WEST PALM
BEACH DMA P18+ who used
CHIPOTLE one or more times in
the past 30 days as of July 31,
2025.

Vanguard BlackRock

And, Yes’ You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 41.6 years old
(14.7% younger than average) and have a $117,123 (24.1% higher than average) annual household income.
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15.7% or 611,134 of MSP DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 41.8 years old
(14.4% younger than average) and have a $132,916 (20.5% higher than average) annual household income.
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Quick service restaurants used past 30 days: Chipotle



.8.4% or 211,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 39.8 years old
(19.6% younger than average) and have a $150,055 (54.6% higher than average) annual household income.

Percent of Market: Adults 18 or older **Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

White Ll
Black/African
American

» who used CHIPOTLE one or
more times in the past 30 days

8.4%

Asian

48.5%

= Remainder of STL DMA

=0 Other |
48.9 50.0 _
Total Persons: 1,218,051 3,29C 1,291,134 P
2114 2,297,762 Men Men Women Women who used CHIPOTLE one or more times in the past 30days W STL
.
. Average Age:
Age Cell Demographics of Target vs. Market: S chibds ._= HHI of Target vs. Market:
# who usedChlPO'I;LEuneor more times in the past 30 days HSTL <$35K HHI M
$35K-$50K HHI 3

$50K-$75K HHI pu9i0%

$75K-$100K HHI

F100K:S150KCHHI
: 26.1%
$150K-$250K HHI 13.8%
$250K+ HHHl gy 16.4%

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64

® who used CHIPOTLE one or more times in the past 30 days ESTL

STL DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 159
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg HHI: | $150,055 $97,062

Quick service restaurants used past 30 days: Chipotle



21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 42.4 years old
(13.% younger than average) and have a $120,921 (24.% higher than average) annual household income.
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I14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Typical Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 41.5 years old
(21.8% younger than average) and have a $113,057 (11.1% higher than average) annual household income.
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 24.8% more likely to be a
college graduate, 30.3% more likely to work full-time, .5% less likely to be married, 36.1% more likely to be

a parent of 1 or more children under 18.
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8.4% or 211,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 85.2% more likely to be a
college graduate, 44.4% more likely to work full-time, 13.1% more likely to be married, 47.4% more likely to

be a parent of 1 or more children under 1
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21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 14.3% more likely to be a
college graduate, 33.8% more likely to work full-time, 5.8% less likely to be married, 41.1% more likely to be

a parent of 1 or more children under 18
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14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 3.5% less likely to be a
college graduate, 46.6% more likely to work full-time, 10.1% less likely to be married, 96.8% more likely to
be a parent of 1 or more children under 18
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.2% less likely to own their
home, 34.2% more likely to own a higher valued home, 5.6% less likely to have a single-family home, 15.6%

| more likely to have a dog.

m Own/Rent/Other: Adults 18 or older MEM Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
3 3 Single Family House (unattached) ‘. 42-05‘

Own a Dog
_. 11.0% 36.3%

Townhouse or attached Home
B sex

5 5.9% 23.1%
Condominium Own a Cat
i
7.3% 6.8% /7% 1.7% 19.1%
. Apartment |
i;wx:nm EXETETES 20,259,767 6.7%
Other Own Second Home Mobile Home or Manufactured | 1.4% Own other type of Pet
or Real Estate Home I 3.6% E
Property "
who used CHIPOTLE one or more times in the past 30 days WUSA who used CHIPOTLE one or more times in the past 30 days =USA who used CHIPOTLE one or more times in the past 30 days WUSA
-~
24l Value of Owned Home: Adults 18 or older &Hame Loans: Adults 18 or older

Average Value of Owned Home:
who used CHIPOTLE one or more times in the past 30...

UsA $428 775

10.4%
9.4% gy

7.3%

. 713 g : 2,551,6 2 : 5,054,1 9 % 5,000,376 eI 6001 21 14 1 687 6878 7 p 22786 2 Re
$250K-$300K  $300K-$350K  $350K-$500K  S$500K-$750K  $750K-$1M $1vi+ Home Mortgage Refinanced Home Equity Oown
Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 3,920 . Lcan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.  Usa Projection Scarborough R1 2025: Feb24-Mar25 Qual Intab 24,982

<$150K $150K-$200K  $200K-$250K

= who used CHIPOTLE one or more times in the past 30 days musa

Quick service restaurants used past 30 days: Chipotle



=MSP \

15.7% or 611,134 of MSP DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 9.6% less likely to own their

home, 7.5% more likely to own a higher valued home, 3.9% less likely to have a single-family home, 12.6%
more likely to have a dog.
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8.4% or 211,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 10.2% more likely to own

their home, 29.5% more likely to own a higher valued home, 10.3% more likely to have a single-family home,
31.9% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{®pPets in Home: Adults 18 or older
68.8% Single Family House (unattached) ek 58.4%
44.3%
Townhouse or attached Home I iz::
Condominium 4% o Cat i
wn a Ca
11.3% l 1% 24.3%
73% 7.4% &5go N 1 5.7%
12 8% | artment g :
‘160,415 ENZIAL] 1%3%? 23,856 15,637 m 4.2%
Oown Rent Other Own Second Home Mobile Home or Manufactured  0.3% Own other type of Pet
or Real Estate Hi E
o ome B ose%
who used CHIPOTLE one or more times in the past 30 days mSTL who used CHIPOTLE one or more times in the past 30 days msTL w who used CHIPOTLE one or more times in the past 30 days wSTL

¥Z4l Value of Owned Home: Adults 18 or older W Home Loans: Adults 18 or older

Average Value of Owned Home:

who used CHIPOTLE one or more times in the past 30...

STL 5306,800

4.2%
1.6% 1.7% =
13% 7%
<8§150K S150K-S200K  $200K-$250K  $250K-$300K  $300K-$350K  $350K-SS500K  S500K-$750K $750K-S1M S1vi+ Home Mortgage Refinanced Home Equity own

Home Mortgage Loan/Home Home/Property
Improvement  Outright (No
STL DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 159 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who used CHIPOTLE one or more times in the past 30 days WSTL

Quick service restaurants used past 30 days: Chipotle



21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 3.4% more likely to own

their home, 11.6% more likely to own a higher valued home, 7.5% more likely to have a single-family home,
30.6% more likely to have a dog.
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14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 22.2% less likely to own

their home, 5.2% more likely to own a higher valued home, .6% less likely to have a single-family home,
17.2% more likely to have a dog.
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.7% more likely to look
up D-I-Y advice online, 11.1% less likely to always vote in local elections, 39.3% more likely to belong to a

gym, 25.5% more likely to fly domestic pa
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gym, 30.1% more likely to fly domestic p

15.7% or 611,134 of MSP DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 20.8% more likely to look
up D-I-Y advice online, 32.7% less likely to always vote in local elections, 30.5% more likely to belong to a
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8.4% or 211,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 21.8% more likely to look
up D-I-Y advice online, 13.9% more likely to always vote in local elections, 114.5% more likely to belong to

a gym, 69.7% more likely to fly domestic
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21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 5.% more likely to look
up D-I-Y advice online, 12.4% less likely to always vote in local elections, 28.2% more likely to belong to a
gym, 7.9% more likely to fly domestic past
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14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 3.4% more likely to look
up D-I-Y advice online, 29.2% less likely to always vote in local elections, 20.6% more likely to belong to a
gym, 10.6% more likely to fly domestic pa
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Past 30-days QSR Users: Adults 18 or older
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15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 18.7% more likely to use
QSRs past mo., 19.5% more likely to use Sit-Down Restaurants past mo., 11.7% more likely to use Casinos

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

Past 30-days Sit-Down Restaurant Users:
w

Adults 18 or older

16.7%

16.0%

12.0%
%

6.9%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexicn iz

Caffee Bagel / Wings/  indian/
s/
# who used CHIPOTLE one or more times in the past 30 days

Chinese Hakian Steakhouse Upscale
House / Doaut/ Burgers/ Th
Coffen 83t Bakery sportsBar  Other

asian

musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used CHIPOTLE one or more times in the past 30.. 32.2%

usa [ 19.5%

= who used CHIPOTLE one or more times in the past 30 days mUSA = who used CHIPOTLE one or more times in the past 30 days mUSA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
100.0% 86.3% 72.2%
ST o
Drank Past 30-

days: Adults 18 or older
. 6%

Liquor

Any Type of Beer g
Wine 8

Domestic Regular Beer
: .11 5

Domestic Light Beer

Imported Beer : v v
Microbrew / Craft Beer i
® who used CHIPOTLE one or more times in the past 30 days mUSA
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

3,920

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Other Gambling

USA Projection

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

29,118,163 .

18,901,571

71,802,649 27.4%

35.5%

Spa

Casinos visited past 12 months: Yes
m who used CHIPOTLE one or more times in the past 30 days mUSA
Scarborough R1 2025: Feb24-Mar25 Qual Intab 24,982

Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

# who used CHIPOTLE one or more times in the past 30 days



15.7% or 611,134 of MSP DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 15.9% more likely to use
QSRs past mo., 16.1% more likely to use Sit-Down Restaurants past mo., 13.% more likely to use Casinos
past yr., 42.1% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Quick service restaurants used past 30 days: Chipotle



Past 30-days QSR Users: Adults 18 or older
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8.4% or 211,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 17.2% more likely to use
QSRs past mo., 28.3% more likely to use Sit-Down Restaurants past mo., 29.2% more likely to use Casinos

past yr., 83.5% less likely to smoke cigarettes
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Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes
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21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 16.2% more likely to use
QSRs past mo., 12.4% more likely to use Sit-Down Restaurants past mo., 6.1% less likely to use Casinos past

yr., 14.1% less likely to smoke cigarettes.
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Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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past yr., 20.3% less likely to smoke cigarettes

14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 31.7% more likely to use
QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos
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Quick service restaurants used past 30 days: Chipotle

Used Past 30-days: Adults 18 or older
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= who used CHIPOTLE one or more times in the past 30 days



401K Plan
IRA (Individual Retirement Account)
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u who used CHIPOTLE one or more times in the past 30 days

Bonds

15.1% or 39,639,658 of USA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 28.6% more likely to have a
401K, 28.1% more likely to have an Auto Loan, 42.2% more likely to Invest/Trade Stocks Online, 2.% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

7.7% 68% 8% ¢ 5% gem

Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
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| 15.7% or 611,134 of MSP DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 12.2% more likely to have a

401K, 16.3% more likely to have an Auto Loan, 10.7% more likely to Invest/Trade Stocks Online, 10.5% less
| likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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| 8.4% or 21

1,423 of STL DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.

Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 48.9% more likely to have a
401K, 24.8% more likely to have an Auto Loan, 148.3% more likely to Invest/Trade Stocks Online, 18.8% less
| likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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Quick service restaurants used past 30 days: Chipotle



21.9% or 421,672 of CIN DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 28.3% more likely to have a

401K, 17.9% more likely to have an Auto Loan, 50.3% more likely to Invest/Trade Stocks Online, 14.% more
| likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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| to pay

with their Debit Card.

| 14.4% or 275,895 of WPB DMA Adults 18 or older used CHIPOTLE one or more times in the past 30 days.
Adults 18 or older who used CHIPOTLE one or more times in the past 30 days are 51.4% more likely to have a

401K, 22.% more likely to have an Auto Loan, 70.8% more likely to Invest/Trade Stocks Online, 1.% less likely

mﬁﬂlnvestments Owned: Adults 18 or older
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 22 hours, 19
minutes and 38 seconds each week with All Forms of Media.
81.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 20 minutes each

| week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 19 hours, 6
minutes and 28 seconds each week with All Forms of Media.

84.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 8 hours and 26 minutes each
week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 3 days, 3 hours, 21
minutes and 59 seconds each week with All Forms of Media.

89.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 8 minutes each
week listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 3 days, 2 hours, 56
minutes and 34 seconds each week with All Forms of Media.

83.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 11 minutes each
week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 3 days, 11 hours, 40
minutes and 40 seconds each week with All Forms of Media.

82.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 29 minutes each
week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 3 hours, 30

minutes and 4 seconds each week with All Forms of Ad-Supported Media.
78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 44 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 0 hours, 4
minutes and 36 seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 50 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 6 hours, 26
minutes and 8 seconds each week with All Forms of Ad-Supported Media.

79.8% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 5 hours and 25 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Media
B
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Quick service restaurants used past 30 days: Chipotle




Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 7 hours, 37
minutes and 13 seconds each week with All Forms of Ad-Supported Media.

80.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 6 hours and 49 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Chipotle



Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 2 days, 15 hours, 54
minutes and 58 seconds each week with All Forms of Ad-Supported Media.

79.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an avg. of 7 hours and 4 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7
hours and 21 minutes each day with All Forms of Ad-Supported Media. 78.3% listen to Local AM/FM
Radio for an avg. of 57.8 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 6
hours and 52 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM
Radio for an avg. of 67.2 minutes/day. (Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7
hours and 46 minutes each day with All Forms of Ad-Supported Media. 79.8% listen to Local AM/FM

Radio for an avg. of 46.5 minutes/day.

(Local Radio delivers 8.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 / AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 7

hours and 56 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local AM/FM
Radio for an avg. of 58.6 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend an average of 9
hours and 7 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM
Radio for an avg. of 60.6 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.8 minutes every day
representing 36.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persans & % Reach): Adults 18 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 494,273 or 80.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing
36.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who used CHIPOTLE one or Msp
more times in the past 30
days

= MSP

Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

 Time sinr

1.5%

Local AM/FM
Radio
723

339

Podcasts

SiriusXM
19.4

All Others
18.7

v
Music

Cha...

Apple

Amazon
Music...

Local AM/FM
Radio
68.8

Podcasts

SiriusXm

Music
11.0

Pan

Owne

All

Other

s
10.3

YouTube

Music
12.0

1A%
Music
Chan
nels...

Ama iH

zon e

dor
a
9.3

M... a...

Andinhn

® who used CHIPOTLE one or more times in the past

30 days

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg.

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Spotify

All Others

Amazon Music
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

MsP

DMA

To! persons-

i

Cacia 002
[isz0s 115
P BT
mm-
assen | comd
[7a5s0 | e
08
P 808
C— 802

= who used CHIPOTLE one or more times in the past 30 days
Scarborough R2 2025: Aug24-Jul25

6%

Avg. Hours+Minutes/day with Ad-
Supported Audio: Aduits 18 or older

who used CHIPOTLE one or MSP
more times in the past 30
days

m MSP
Qual Intab 321

% rime spent

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

g e
. AR G G
EEEEEEE

Local AM/FM Radio
67.2

Podcasts
32.2

All Others

131

YouTube
Music
12.5

TV Music
Channels
11.9

Pandora
113

Spotify
16.3

iHeartR

adio
9.4

Siriu_.

Local AM/FM Radio
62.8

Podcasts
222

YouTube
Music
11.2

TV Music
Channels
9.9

Pandora
9.6

Amazo
T

All
Others
8.1

iHear S
tRa.. i

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved.

® who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

= MSP

® Share of Everything

soefa.ai

for Anything _




' 168,770 or 79.8% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 46.5 minutes every day representing
36.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (9’ Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 340,418 or 80.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing
41.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 219,456 or 79.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Audio.
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 57.8 minutes every day
| representing 36.4% of all time spent daily with Ad-Supported Audio.
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| 494,273 or 80.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 67.2 minutes every day representing

36.6% of all time spent daily with Ad-Supported Audio.
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| 168,770 or 79.8% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 46.5 minutes every day representing
36.1% of all time spent daily with Ad-Supported Audio.
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| 340,418 or 80.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 58.6 minutes every day representing

41.7% of all time spent daily with Ad-Supported Audio.
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| 219,456 or 79.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 60.6 minutes every day representing
33.8% of all time spent daily with Ad-Supported Audio.

Weekly 79.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.8% Audio: Adults 18 or older
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31,053,370 or 78.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Classic Rock.
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494,273 or 80.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Pop Contemporary Hit
Radio, Adult Contemporary, and All Sports.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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168,770 or 79.8% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult Hits, Pop
Contemporary Hit Radio, and Urban AC.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(4veroge wee
Classic Hlts

New Country

Classic Rock

Adult Contemporary
News/Talk/Information
Adult Hits

Alternative

Urban AC

Pop Contemporary Hit Radio
Hot AC

Christian Adult Contemporary
All Sports

Urban Contemporary

M—B-
B —
M_!m

S AS—
m_nu

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

O — ki 1:03
SRR m who used CHIPOTLE one or
T moctimsinhepai
’3.96 days
137105 1 ¢ oo pen
® who used CHIPOTLE cne or more times in the past 30 days WSTL

% Time Spenc

10.6%

m
2220
m

Adult Hits Classic Rock

318

Adult
Contemporary
30.3

Christian Adult
Contemporary
32.2

All Sports
30.2

News/Talk/Info
rmation
27.2

Pop
Conte
mpora
ry Hit
Radio

20.4

Contemporar

New Country
19.0

All Sports
288

News/Talk/Infor
mation
26.2

New Country
25.1

Adult
Contemporary
248

Alternative
24.7

Pop
Contemporar
y Hit Radio
PER:]

Urban
Contemporar
Y
23.8

Christian Adult
Contemporary
P

Classic
Hits
23.6

Urban AC
21.0

™ who used CHIPOTLE one or more times in the past 30 days

W STL

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[average week)
Classic Hits

New Country

Classic Rock

Aduit Contemporary
Adult Hits

Alternative

Urban AC
News/Talk/Information
Pop Contemporary Hit Radio
Hot AC

All Sports

Urban Contemporary

Country

STL

mm Avg. Hours+Minutes/day with Ad-
m Supported Local AM/FM Radio:
02,82 Ve Adults 18 or older

gesm—v  ossy
kbl ddii who used CHIPOTLE one or STL
R e el ot
days.
o740 2 o
= who used CHIPOTLE one or more times in the past 30 days mSTL
DMA Scarborough R1 2025 Feb24-Feb25 Qual intab 159

T1.4%

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
e 000 DN

& Avg. Minutes/day Spent): Adults 18 or older

Adult
Adult Hits

33.6 303

Alternative
32.5;

All Sports
30.2

Classic Hits
27.2

Classic Rock
318

Contemporary

ws/Talk/Info Urban
rmation Contemporary
27.2 25.3

Pop
Contemporary
Hit Radio...
Urban AC
243

New
Countr | Countr
Hot AC

205

Y
17.2

Y
19.0

All Sports

28.8

Classic Rock
27.4

News/Talk/Info
rmation

Adult Hits
25.6

New Country
251

Adult
Contemporary
248

Pop
Contemporar
y Hit Radio
PER]

Urban
Contemporar

Y
238

Alternative
24.7

m who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

mSTL

® Share of Everything

soefa.ai

for Anything _




340,418 or 80.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
Album Oriented Rock, and Classic Rock.
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219,456 or 79.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic Hits,
Country, and Rhythmic Contemporary Hit Radio.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.3 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Video.
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367,890 or 60.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 76.2 minutes every day representing 34.2%
of all time spent daily with Ad-Supported Video.
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' 153,512 or 72.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 66.2 minutes every day representing 26.6%
of all time spent daily with Ad-Supported Video.
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265,646 or 63.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 96.9 minutes every day representing 33.6%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Non-Premium Cable TV...

Local TV Stations

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video

TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
Peacock

Premium Cable TV Networks
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Disney+

157,203 or 57.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day representing 33.9%
of all time spent daily with Ad-Supported Video.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 80.3 minutes every day representing 33.5%
of all time spent daily with Ad-Supported Video.
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367,890 or 60.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 76.2 minutes every day representing 34.2%

of all time spent daily with Ad-Supported Video.
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153,512 or 72.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 66.2 minutes every day representing 26.6%

of all time spent daily with Ad-Supported Video.
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265,646 or 63.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days

watch Ad-Supported Local TV Stations for an average of 96.9 minutes every day representing 33.6%
of all time spent daily with Ad-Supported Video.
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157,203 or 57.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day representing 33.9%

of all time spent daily with Ad-Supported Video.
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23,790,746 or 60.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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367,890 or 60.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach} Adults 18 or older
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153,512 or 72.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Game Shows, National/Network News, and Local Ne
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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| 265,646 or 63.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Comedies, and Dramas.

Totol Persons:

D i 57
D — L L
m_,m

Avg. Hours+Minutes/day with Local M
TV Stations: Adults 18 or older

o .

who used CHIPOTLE one or CnN
more times in the past 30
days

o o5 I
[ D D D
RSR X3R R 1R oR &

P v

= who used CHIPOTLE one or more times in the past 30 days mCIN

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{Auerage oay)

Local News -
Evening
278

Movies
213

Comedies
228
Local News -
Morning
36.1

Local News -
Morning
39.0

Mystery | Nation

. Court Shows | /Suspen
Sports 197 se/Crim
| 26.2 I £ e

| 17.7
Docum

Dramas
38.0

Dramas entaries
358 7 93 89

Local News -
Evening
28.7

Comedies
23.7

Local
News -

Mystery/S
uspense/
Crime
19.1

Late
19.5

Food Doc
Coo ume
king ntari

National
wor  *
Court Shows
204

® who used CHIPOTLE one or more times in the past 30 days

H CIN

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or olde

(averoge week]
Sports

Local News - Evening
Local News - Morning
Comedies

Movies

Dramas

Game Shows

Local News - Late
Mystery/Suspense/Crime
National/Network News
Court Shows
Food/Cooking Shows
Daytime Talk Shows

CIN

Total Persanc

o I T
L ——ri 5/
R i v 124
S0 | R
o ——_ X
T —— 7w
T ' ¥
(asczee 1" o

E;

(=}

= =8 s

=3 b, (108 ONS

IR R S R A
3 K

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

18o0r

EERTI E——— v 7 2E%

”“” I.-lm who used CHIPOTLE one or “I I!.

T e timesin the past 30 (1]

days 3

o1 pas 117 728 9%

® who used CHIPOTLE one or more times in the past 30 days HCIN

DMA Scarborough R1 2025: Feb24-Feb25 Qual Intab 431

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local TV Station Programs (% Time Spent &
{Averoge Day)

Avg. Minutes/day Spent): Adults 18 or older

Comedies
22.4

Movies
231

Local News -
Evening
30.2

Daytime
Talk Shows
20.1

Mystery
/Suspen
se/Crim

Local

Sports
26.2 a =
19.2

Local News -
Morning
39.0

Local News -
Morning
36.1

National/Ne | Foo

= Shows a
Court Shows o d/..

19.7

Game Shows

Sports

32.8

Local News -
Evening e
30.9

Movies
25.1

Court
Shows
20.4

Comedies
23.0

National/
Mystery/Sus Network
pense/Crim Daytime News...
Talk Shows
193

Food/C...

® who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

u CIN

soefa.ai

* Share of Everything
for Anything _



| 157,203 or 57.% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Local News - Morning, Movies, and Game Shows.
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| 31,135,188 or 78.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days use Ad-Supported Social Media for an average of 151. minutes every day representing 28.7% of
all time spent daily with Ad-Supported Digital Media.
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[ 504,276 or 82.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 123.3 minutes every day representing 24.1% of all
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181,939 or 86.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 148.9 minutes every day representing 29.5% of all
time spent daily with Ad-Supported Digital Media.
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318,776 or 75.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 148.3 minutes every day representing 28.3% of all
time spent daily with Ad-Supported Digital Media.
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225,301 or 81.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Social Media for an average of 180.6 minutes every day representing 27.9% of all
time spent daily with Ad-Supported Digital Media.
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' 30,480,382 or 76.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30

days use Ad-Supported Facebook for an average of 52.8 minutes every day representing 35.% of all
time spent daily with Ad-Supported Social Media.
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491,053 or 80.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 43. minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Sacml Med:a (Persons & % Reach): Adults 18 or oider Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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TikTok

Reddit

X

Pinterest
Snapchat

Others(Rumble, Twitch,Gab, Par...

WhatsApp
tumblr

Blogs/Message Boards (read...

165,098 or 78.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 48.6 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Social Media.
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318,776 or 75.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 52.9 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin

X

Reddit
Pinterest
WhatsApp
Snapchat

Blogs/Message Boards (read...
tumblr

223,989 or 81.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 58.2 minutes every day representing 32.2% of all time
spent daily with Ad-Supported Social Media.

R .

days
m who used CHIPOTLE one or more times in the past 30 days

who used CHIPOTLE one or
more times in the past 30

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

2:45

WPB

uWPB

4.8%

o

FEFFFEREFELED

o
I
R

Blogs/Me
ssa
B s
(read
and/or...

Instagram
657 Linked

In

Facebook YouTube Video Reddit
58.3 22.4 10.5

Facebook
55.0

YouTube Video
2944}

Instagram
24.5

Blogs/
Me

Reddit

® who used CHIPOTLE one or more times in the past 30 days

mWPB

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or old

Facebook :
RN ). ST
VouTube video (PR e PR
TikTok P TR
PO :. -7 L W~
LT
Reddit  FEICTv I R TR
WhatsApp mbﬂ Avg. Hours+Minutes/day with Ad-
Pinterest m m Supported Social Media: Adults 18
Idl
Others(Rumble, Twitch,Gab,a... [T RRRSE m
Blogs/Message Boards (read... 5.2% 19.3%
who used CHIPOTLE one or WPB
wumblr PR B8 &0 more times in the past 30
d
u who used CHIPOTLE one or more times in the past 333 days = WPB
wes DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 371

Totol persans:

e

r
% Time

= Siy [ g
D 3 o ) S TN
SR o 8 . =8
p RO RS IR S

=,
U
ES

All Graphs and soefa.al Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Blogs/M
essage
Boards

(read

Instagram
26.7

X
9.0

Pinter...

Facebook YouTube Video | Linkedin

58.2 22:5 7.7 What...

Facebook
46.0

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video
29.1

Instagram
20.2

TikTok

 who used CHIPOTLE one or more times in the past 30 days

Quick service restaurants used past 30 days: Chipotle

HWPB

soefa.ai

* Share of Everything
for Anything _



30,480,382 or 76.9% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days use Ad-Supported Facebook for an average of 52.8 minutes every day representing 35.% of all
time spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 76 9% Social Media: Adults 18 or older
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491,053 or 80.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 43. minutes every day representing 34.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 80.4% 77.5% Social Media: Adults 18 or older
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165,098 or 78.1% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 48.6 minutes every day representing 32.7% of all time
spent daily with Ad-Supported Social Media.
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318,776 or 75.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 52.9 minutes every day representing 35.6% of all time
spent daily with Ad-Supported Social Media.
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223,989 or 81.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
use Ad-Supported Facebook for an average of 58.2 minutes every day representing 32.2% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,909,974;
Social Media: 2,164,557; Local Radio: 1,953,371; Non-Prem. Cable: 1,150,139; Local TV:
896,416 reaching Adults 18 or older who used CHIPOTLE one or more times

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 49,210;
Social Media: 36,931; Local Radio: 31,225; Non-Prem. Cable: 15,983; Local TV: 14,454
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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¢ ?‘g M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,765;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,199;
Social Media: 22,436; Local Radio: 21,497; Non-Prem. Cable: 12,689; Local TV: 10,369
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,753;
Social Media: 15,049; Local Radio: 13,794; Non-Prem. Cable: 7,774; Local TV: 5,309
reaching Adults 18 or older who used CHIPOTLE one or more times in the past 30

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used CHIPOTLE one or more times in
the past 30 days
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7 35,344,691 or 89.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30
days spend an average of 61.5 minutes per day driving, seeing Billboards and Signs. 65.5% Listen to
Local Radio Stations Out-of-Home for an average of 35. minutes

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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541,063 or 88.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 58.3 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local
Radio Stations Out-of-Home for an average of 40.7 minutes/d
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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182,582 or 86.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 60.9 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local
Radio Stations Out-of-Home for an average of 28.2 minutes/d
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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403,125 or 95.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 67.5% Listen to Local

Radio Stations Out-of-Home for an average of 35.5 minutes/d

Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

9,

T
3
A%,
28

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older
% (0o ]

jrniv _ !ﬁ“
s e

05

ECIN

Walking in
Towns, Cities,
Downtown
Areas

AM/FM Radio
374

Billboards & Signs
(Weekly Drivers)
59.5

Grocery
Stores
119

Shopping Malls
216

Podcas

LESEERS
& Bars
16.5

Retail
ts Stores

Billboards & Signs
(Weekly Drivers)
57.6

Walking in
Towns, Cities,
Downtown
Areas
19.2

Retail
Stores
7.0

Podcas

SiriusXM ts
11.2 7.2

AM/FM Radio
38.2

You Spo Ga
Grocery iy ity
Stores

10.9

Shopping Malls
212

® who used CHIPOTLE one or more times in the past 30 days

mCIN

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores.
Shopping Malls

Restaurants & Bars

Drug Stores

Podcasts

Retail Stores

TV Music Channels

Movie Theaters

YouTube Music

CiN

DMA

Total Persans

_Hﬂ"‘
M_m'

oo | oo e
TS —R U

AV TR oo
PR —_
Laogsoe 1 20,57 e
[Gescae | jaov
mm

iozze 1Y et
R W

® who used CHIPOTLE one or more times in the past 30 days
Scarborough R1 2025: Feb24-Feb25 Qual Intab

Concurrent
Usage %:
who used CHIPOTLE one or

more times in the past 30

431

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

% rime spent

8.5%

(14

mCIN

All Graphs and scefa.ai Data Medeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved.
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257,748 or 93.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 60.4 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local
Radio Stations Out-of-Home for an average of 36.7 minutes/d
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35,344,691 or 89.2% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 61.5 minutes per day driving, seeing Billboards and Signs representing 36.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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541,063 or 88.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 58.3 minutes per day driving, seeing Billboards and Signs representing 34.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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182,582 or 86.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 60.9 minutes per day driving, seeing Billboards and Signs representing 38.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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403,125 or 95.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 59.5 minutes per day driving, seeing Billboards and Signs representing 39.9% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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257,748 or 93.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days spend
an average of 60.4 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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541,063 or 88.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 58.3 minutes per day driving an average of 33.9 miles each day and are 99.4%
more likely to use County Road 42 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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182,582 or 86.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 60.9 minutes per day driving an average of 35.4 miles each day and are 104.9%
more likely to use Highway 370 than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or o
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403,125 or 95.6% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 59.5 minutes per day driving an average of 34.6 miles each day and are 56.7%
more likely to use Winton Road than the Metro average.
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257,748 or 93.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
spend an average of 60.4 minutes per day driving an average of 35.2 miles each day and are 97.9%
more likely to use Atlantic Avenue than the Metro average.
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12,030,722 or 30.4% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
27.9% of all time spent daily with All forms of Print Medi
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186,140 or 30.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing
| 28.5% of all time spent daily with All forms of Print Media.
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87,682 or 41.5% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.4 minutes every day representing
| 22.3% of all time spent daiiy with All forms of Print Media.
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99,731 or 23.7% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
28.3% of all time spent daily with All forms of Print Media.
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50,374 or 18.3% of Adults 18 or older who used CHIPOTLE one or more times in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing
24.8% of all time spent daily with All forms of Print Media.

Print Media: Adults 18 or older

o e— wes
< times in the past 30 days
41638 1.5%
m who used CHIPOTLE one or more times in the past 30 days WPB

New York Times.
(Sunday)
100

ES—

New York Times
{Daily+Sunday)
86

Direct Mail
ing
C
Catalogs)
1.7

Local Daily
Newspaper(s)
(Daily+Sunday)
76

Magazines
77

Local Daily
Newspaper(s) (Daily
73

New York Times
(Daily)
73

Catalo...

New York Times
(Sunday)
135

New York Times
(Daily+Sunday)

108

USA Today (Daily)
9.4

Local Daity

aper(s)

(Daily+Sunday)
8.8
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Newspaper(s)
(Daily Magazines
80 15

Direct Mail
Advertising Catalogs
A k Tim (excluding 36
Catalogs)
74 All...
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Torof persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs
USA Today (Daily)
Books
WPB DMA

i
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%
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r Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Time Spent

Local Daily
Newspaper(s)
(Sunday)
103

Wall Street Journal
(Daily)
86

New York Times
{Sunday) USA Today (Daily)
100 18

Magazines
77

Direct Mail

New York
Times
(Daity}

73

New York Times
(Sunday)
135

Local Daily
Newspaper(s)
(Sunday)
124

Wall Street
Journal (Daily)
9.7

USA Today (Daily)
94

New York Times
(Daily) Magazines
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Direct Mail
Advertising
{excluding Catalogs)
74
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

101,504,538

92,407,268 34.9%
76,542,704 28.9%

Local AM/FM Radio

e —————

Video Streaming Services
Podcasts

Cable TV Networks

Local Broadcast TV

Audio Streaming Services

58,120,906 21.9%

38,394,058 14.5%

41,881,614 15.8%

36,495,649 13.8%
 o/9ge4l _14.5% |

4

28,602,011 10.8% —

31,835,229 12
4.3%

Billboards 28,530,480 10.8%
Newspapers gy
® P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Local Broadcast TV

"Advertising Actions”

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,417,025 36.4%

1,289,583 33.2%

N
l

977,468 5.19

840,766

529,162 13.6%

544,164 14.0% [

Local AM/FM Radio

547,689 12.1% [

Cable TV Networks
Podcasts

Audio Streaming Services

494,265 12.7%

-A. in:—i4_==~ni-
288,669 7.4%

Billboards ‘ MINNEAPOLIS-ST. PAUL
365,418 9.4%
Newspapers 431,587 11.1%
m P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Video Streaming Services

"Advertising Actions"”

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

839, 590 33.5%

785, 707

652,349 26.0%

503 556 20.1%

364,950 T 14.5%

318 489 12.7%

Cable TV Networks 361,340 T
Podcasts
Local AM/FM Radio
Audio Streaming Services grgis
Billboards gHgis rm ST. LOUIS
Newspapers giaem 11.4%
m P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

778,487

673,674 35.0%

29.5%

568,270

Local AM/FM Radio

345,475 18.0%

Video Streaming Services
Local Broadcast TV
Podcasts

Audio Streaming Services

2;63,206

o CINCINNATI

Cable TV Networks grs=ss T
Newspapers 232,473 R
Billboards e T
W P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

Audio Streaming Services

"Advertising Actions"

P18+ who used CHIPOTLE one or more times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

734,380 38.4%

689,187 EX

577,416

| 275,376

| 207,422 10.8%

Cable TV Networks
Local Broadcast TV e, ; 2l kit
Local AM/FM Radio p29u727 . WEST PALM BEACH-BOCA RATON
255,979 13.4%
Billboards 150117 : s
m P18+ who used CHIPOTLE one or more times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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